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Press release: For Immediate Release 

Cazana’s Used Car Market Update for March 2019 

Key points:  

• Anecdotal Used Car Market weakness not supported by realtime retail pricing data 
• Electric and Hybrid retail pricing increasing  
• Diesel pricing remains strong in the used car market 

 
The used car market in March was a story of two halves and market sentiment would appear to 
suggest that the retail consumers were more fickle than they have been for some time. This should 
not have come as a surprise as March can be a complex month given that the new registration plate 
often draws attention away from used cars to the new car market. Combine this with the unbelievable 
farce that the government call Brexit and lower footfall and reduced enquiry levels were almost a 
given. However, the new car market decline in registrations of 3.4% over the same period last year, 
whilst disappointing, also helped the used market as a lack of demand for new cars appears to have 
shifted enquiries to the used car market. 

There has been a great deal of speculation as to when the used car market will start to slow down 
and if one were to listen to some of the anecdotal discussions in the trade as a whole today, then 
March may have been deemed the turning point. The reality in today’s modern auto retail market is 
that the facts come from the retail market, the consumer and not subjective discussion and manual 
intervention in pricing structures.  

The chart below shows the performance of used car retail pricing at key age and mileage profiles: - 

 

Data powered by cazana.com 

The data in this chart compares Retail pricing as a percentage of original cost new at key age and 
mileage profiles for the month of March 2019 with the same period in the two previous years. It is 
clear that in all but the 24-month-old ex PCP profile, retail pricing has not weakened. As identified 
and explored in last month’s release the two-year market is perhaps just beginning to become a 
problem and this will be entirely due to the practice of OEM’s moving the customer to a new car once 
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parity on value and outstanding balance is met. The performance of the Quick Turn sector continues 
to remain solid still boosted by the lack of new cars being pre-registered and retail pricing is 4 
percentage points higher than at the same time in the previous 2 years. 

Changes in the shape of the new car market will in time force a shift in the used market, and the 
most obvious distortion to the new market in the last couple of years has been the volume of diesel 
cars being registered as new. Whilst many may see that as laudable, often because they are ill 
informed on the emissions data, the used car buyer remains a big fan of diesel-powered cars. With 
what now appears to be a very real demise of diesel in the new car market for the short term, there 
has come an increase in hybrid and electric sales. New vehicle registration data highlights that 
alternative fuel cars have now taken 5.8% of the market year to date and this is a 14.7% increase 
year on year which is beginning to rise to the levels needed to bring the country in line with emissions 
aspirations and targets. 

With changes of this proportion in the new market it will now be essential to monitor what is 
happening in the used car market. The chart below tracks the used car pricing performance by fuel 
type across the last 12 months at the key ex PCP age of 2 years :- 

 

Data powered by cazana.com 

This chart is important because it shows very clearly the strengthening in retail pricing of both hybrid 
and electric vehicles which directly reflects the success in the new car market. These are the only 
two propulsion types to demonstrate a clear upward move in retail pricing terms in a market age 
profile that is currently experiencing a marked increase in volume. Hybrid pricing performance is 
more steady than electric and shows a 3-percentage point uplift over the previous 12 months and 
this undoubtedly reflects the greater retail consumer confidence in these cars. It is also very 
interesting to acknowledge the significant upturn in pricing levels just before and after the removal 
of the Plug In Car Grant. Electric propulsion pricing strength is attributable to the greater volume of 
cars coming to the used market with more usable driving ranges. 
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It is also significant to note that diesel prices have fallen by just one percentage point year on year 
whilst petrol has remained steady. For some, this is seen as being very lucky for diesel by 
comparison to the new market and yet at the same time concerning that demand is still so strong for 
a polluting fuel type. With volumes so significantly affected there are a number of residual value 
forecasters increasing forecast values on the back of this data and something easily identified by 
using Cazana Horizon to review and set forecast values. 

In summary, March was a tougher month than some businesses expected and there is little doubt 
that wavering consumer confidence driven by Brexit concerns was to blame. There is nothing that 
the industry can do for the moment other than get used to the fact that the ride is bumpy. However, 
whilst it may be more difficult to do business demand is still evident and pricing is as steady as it has 
been in the last 12 months but the key will be to be aware of all market factors and to use as much 
real time data as possible to stay in tune with market fluctuations to ensure the best return on 
investment.  

Cazana’s truly live retail-driven data is unique in providing up to the moment market insight and 
intelligence being driven from over 25,000 websites each day. Seeking more focussed information 
relating to specific market sectors or time periods ensures maximum vision and the most 
comprehensive insight required to maximise profit, ROI and asset management. With the continuing 
Brexit confusion at an all-time high, top quality up to the minute commercial data will identify market 
variations quicker than any other data provider and will be vital to ensure modern automotive 
organisations are in a position to make the most effective strategic decisions. 

Written by Rupert Pontin, Director of Valuations at Cazana, April 15th  2019 
 
-Ends-  

For more information, please contact teresa@cazana.com / 07548 303 949 
 
Notes to editors  

· Cazana provides global automotive insights, enabling the next generation of vehicle 
access. 

· Founded in 2012, Cazana originally set out to gain a better understanding of the prices of 
classic cars by using big data. Although it started as a hobby for founder Tom Wood, 
Cazana has become the largest car search and indexing engine for used cars on sale in 
the UK. The business now tracks millions of vehicles for sale across eight countries on a 
daily basis. 

· Cazana's search technology shows every car on-sale, unearths hidden history on every 
vehicle and tracks a car’s value and history with a timeline of events from manufacturer to 
present day. 

· Cazana provides a wealth of data to manufacturers, dealers, finance and leasing 
companies to help them better understand residual value risk and the changing prices of 
vehicles in the market. Cazana is the first car valuation engine to use real-time retail data 
and correctly value vehicle condition and specification, which helps its clients price 
products more effectively and with greater certainty.     


