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The Future of

May 2019

Car Ownership
Nick King

Insight Director

Plan to ban UK 

petrol diesel and 

hybrid cars 

watered down to 

“mission” 

BMW to shut 

UK Mini car 

plant for month 

after Brexit

Brexit: Jaguar boss issues 

stark warning for jobs and 

profits

Car industry 

warns over no-

deal Brexit

DANGER

Automotive industry
Tesla autopilot caused car 

to accelerate before fatal 

crash

Diesel Fuel

over the last 3 years 
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So what’s next for the 

automotive industry?
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Will people stop buying cars 

altogether?
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Our relationship 

with things is 

changing

Fewer PCPs hits 

renewals and loyalty

Retailers affected 

if sales volumes 

fall

Brands lose knowledge 

and control over 

relationship

PCP
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Revolution?

The children now love luxury; they have bad 

manners, contempt for authority; they show 

disrespect for elders and love chatter in place of 

exercise. Children are now tyrants... 

They contradict their parents, chatter before 

company…cross their legs, and tyrannize their teachers…
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How 

different 

is 

Gen Z?

25%

26%

35%

45%

47%

Buying a car

Paying off debts

Short breaks/trips

Savings and investments

Big holidays/ travelling

Which generation is this?

Base: 16-21 n=408, 22-34 n=586, 35-54 n=570, 55+ n=637

What are your biggest financial priorities for 

the next 5 years? (top 3)

55+
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As we mature, priorities change order

25%

26%

35%

45%

47%

Buying a car

Paying off debts

Short breaks/trips

Savings and

investments

Big holidays/

travelling

27%

29%

32%

35%

42%

Short breaks/trips

Buying a house/flat

Paying off debts

Big holidays/

travelling

Savings and

investments

27%

29%

33%

38%

52%

Buying a car

Big holidays/

travelling

Paying off debts

Savings and

investments

Buying a house/flat

22%

36%

37%

39%

59%

Big holidays/

travelling

Savings and

investments

Buying a car

Education costs

Buying a house/flat

Age 16-21 Age 22-34 Age 35-54 Age 55+

Biggest financial priorities (ranked in top 3)

Q18. What are your biggest financial priorities for the next 5 years? (top 3)

Base: 16-21 n=408, 22-34 n=586, 35-54 n=570, 55+ n=637

Do people still want to own 

their car?
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15

31%

65% 67% 69%

59%

26% 20% 11%

89% 91% 87% 80%

Q5. Of the following, which do you currently own or plan to buy? [car – new or used]

Base: total n=2,201, age 16-21 n=408,age 22-34 n=586, age 35-54 n=570, age 55+ n=637

9/10 Gen Z want to own their own car

63%

22%

85% 

Current/planned car ownership 

of people own or 

plan to own a car

16-21 22-34 22-34 55+

Currently own a car Plan to own a car in future

Do you remember your 

parents’ cars?
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How long 
between their 
first used car and 
their first new 
car?

1st USED
1st NEW

12
YEARS

55+

38 y.o26 y.o

How long 
between their 
first used car and 
their first new 
car?

6
YEARS

35-54

1st USED
1st NEW

31 y.o25 y.o
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18



21/05/2019

10

How long 
between their 
first used car and 
their first new 
car?

YEARS

16-21

3

1st USED
1st NEW

25 y.o22 y.o

EXPECTED

Nothing has changed.
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The reasons why we 
buy cars haven’t 
changed for 60 
years Reasons for car ownership (top 6 of 12)

72%

65%

57%

50%

48%

43%

0% 20% 40% 60% 80% 100%

Like the independence it gives me

Shopping and transporting items

For leisure activities

Enjoy driving

Can’t rely on public transport

To travel to work

Total Age 55+ Age 35-54 Age 22-34 Age 16-21

Freedom, independence, 

convenience & enjoyment
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Will 

ownership 

evolve?

Would you share your 

clothes with a stranger?
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We are more 
motivated by 
convenience and 
cost, than altruistic 
drivers.

74%

72%

71%

63%

58%

55%

54%

48%

44%

More flexible and convenient

Cheaper than traditional services

An easier way of doing things

A way to experience things you couldn’t otherwise afford

A fairer, more transparent way of doing business

A less corporate, more personalised experience

A way to experience a different lifestyle

No other way to access these types of services

A way to meet new and different people

Q20. How important to you are the following benefits of using these types of services, compared to a more traditional way of accessing the same thing? Base: Total n=616

Reasons for using sharing services
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CHOICE CONVENIENCE

EASE USE OF TECH

AFFORDABILITY
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So are people going to 

Uber everywhere?

People are aware of alternative 

access models but 

understanding remains limited.
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Awareness and 
consideration of 
sharing services

Q19. Which of the following have you used or heard of? 

Base: Total n=2201, 16-21 n=408, 22-34 n=586, 35-54 n=570, 55+ n=637

*Top 3: AirBNB (84%), UberPOOL (41%), ZipCar (28%)

† Top 3: AirBNB (17%), UberPOOL (7%), ZipCar (4%)

26% these services 

91%

92%

91%

85%
A
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Most people have heard of these services, but there is a lack of 
clarity on the benefits of each model.

66%

67%

67%

73%

85%

Vehicle subscription services

Peer-to-peer car sharing

All-inclusive monthly vehicle

subscription

Fleet-enabled car hire

Carpooling or ridesharing services

17%

21%

24%

27%

28%

Peer-to-peer car sharing

Vehicle subscription services

Carpooling or ridesharing services

Fleet-enabled car hire

All-inclusive monthly vehicle subscription

Q9 How aware are you of the following? Base - total: n=2201.  Q10 How interested would you be in using the following? Base – total: n=2201.

heard of before Interested in using
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Monthly subscription

Less responsibility, no 

unexpected costs

Less convenient, doesn’t 

fit my lifestyle

Monthly subscription

Less responsibility, no 

unexpected costs

less convenient, doesn’t 

fit my lifestyle

Monthly subscription

Less responsibility, no 

unexpected costs

less convenient, doesn’t 

fit my lifestyle

Car pooling / ride sharing

Like the sharing 

economy, cheaper

Dislike idea of sharing, 

less convenient

Fleet enabled

Access to a variety of 

vehicles, less 

responsibility

Less convenient, doesn’t 

fit my lifestyle

Hourly/ daily vehicle 

subscription

Cheaper, only need a 

car occasionally

Less convenient, more 

expensive, hidden costs

Peer to peer car sharing

Like sharing economy, 

cheaper

Dislike sharing, need a car all 

the time

UberPOOL
Shared rides, shared cost

UberX
Affordable, everyday rides
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In this example the 

shared “UberPOOL” 

option is potentially just 

7% cheaper than the 

private “UberX” option.

People value privacy and the majority are willing to 
pay extra for it.

51%

33%

14%

84% 
prefer to have private 

use (of cars, holiday 

apartments etc.)

2%

36%
51% 49%

74%

36%

37% 35%

14%23%
10% 16% 9%

4% 2% 3%

72% 89% 84% 88%

Age 16-21 Age 22-34 Age 35-54 Age 55+

Prefer private use, and willing  to pay extra

Prefer  private use, but NOT willing to pay extra

No preference

Prefer shared use

Q21. And when it comes to using these types of services, do you prefer to have sole, private use of whatever you’re using (e.g. a car, a holiday apartment), or do you prefer 

sharing with others who are using it at the same time? 

Base: Total n=616, 16-21 n=138, 22-34 n=268, 35-54 n=146, 55+ n=64

Preference for shared or exclusive 

access
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of AirBnB bookings are 

for the whole property.

60%

Would you share your 

clothes with a stranger?
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88%
85% 84% 82%

79%
72%

70% 70%

46%
42%

30%

85%

78%
58%

70%

63%

41%
35% 35% 33%

22% 20%

52%

32%

13%

24%

17%

8%
4% 4% 4% 4% 4%

15%

5%
2% 4% 3%

2% 1% 2% 2% 1% 2%

A taxi ride A meal in a

restaurant

Your home Wi-

Fi

Your BBQ Your power

tools

Your car Your digital

subscriptions

Your money Your clothes Your

smartphone

Your internet

browsing

history

Family members Close friends Acquaintances Strangers

But when we really looked 
into it, it was only with their 
family and at a push close 
friends

Willing to share with

Car owners value the 
independence ownership gives 
them.

Reasons for car ownership (top 6 of 12)

72%

65%

57%

50%

48%

43%

0% 20% 40% 60% 80% 100%

Like the independence it gives me

Shopping and transporting items

For leisure activities

Enjoy driving

Can’t rely on public transport

To travel to work

Total Age 55+ Age 35-54 Age 22-34 Age 16-21
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What if a disruptor cracks 

usership and exclusive 

access?

Comfortable co-existence.

Complement not 

cannibalise.

41
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Not a 

revolution
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So what could enable a 

solution that rivals 

ownership?

Is it through autonomous?
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Hey Google… 

is the future autonomous?

Growth is coming 
but its not here 
yet…nor is it 
really clearly 
understood

UK Passenger Vehicles – 2017-2040 adoption scenario
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Where are we 
though?

In Gartner’s 2018 Hype Cycle, 

Autonomous vehicles sit in the 

‘trough of disillusionment’, 

alongside connected homes 

and augmented reality. 

Autonomous Driving Level 4

Autonomous cars are starting to feel 
slightly closer

Expected timeline for autonomous becoming 

mainstream

17%

29%

32%

23%

18 months ago

46% 
thought within 

next 10 years

19%

34%

30%

17%

Now

53% 
think within 

next 10 years

Q25. When do you see autonomous vehicles becoming a common means of transport?

Base: Total n=2201

In the next 5 years In the next 6-10 years In more than 10 years Not in my lifetime

Younger consumers and those who live in the 

city have greater belief in autonomous vehicles 

becoming mainstream in either the next 5 or 

10 years
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What do we really mean by autonomous vehicles and more to the point, do we 

really understand the benefits this brings? And the value?

2010 2015 2010 2025 2030

Blind spot

Lane departure warning

Adaptive cruise control (ACC)

Park Assist (Steering only)

Intelligent speed adoption

Intersection pilot

Lane keep assist (LKA)

Collision avoidance Emergency driver assistant

3D cloud based navigation

Vehicle to vehicle communication 

Traffic jam assist

Valet Park Assist

Highway Autopilot

Geo-fence autonomous driving

Full end-to-

end 

experience

Autonomy level

Timeline

Safety

Connectivity

Autonomy

Full 

Autonomy

Driver 

assistance
Partial 

Autonomy

Conditional 

Autonomy
High 

Autonomy

No autonomy
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Electric?

Autonomous?

Take the AGPtEK M20.  

This simple lossless MP3 player 

comes with an OLED touch screen, 

8GB of storage and up to 32GB 

expandable storage with a 14 hour 

battery life

53
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Boosterjet Allgrip

ProPilot

Run-off Road Mitigation 

Comfort Dynamic Suspension

Rotary Gear Shift Dial

Aluminium Rhombicle interior trim

TPMS
Magic Vision Control
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Hey Google… 

who is the autonomous future?
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People still trust OEMs over tech companies to develop safe 
autonomous cars, with no strong differentiation between 
premium and volume car brands

Brands most trusted to produce autonomous cars 

(rank 1-3)

Rank 18 months ago

FORD 40%

BMW 46%

TESLA 29%

VOLVO 32%

GOOGLE 21%

APPLE 17%

NISSAN 28%

AMAZON 12%

DYSON 11%
Q30. Please rank in order of preference, your top 3 companies when it comes to trusting a fully autonomous vehicle to safely drive you.

Base: Total n=2201 Rank change among same brand set in March 2018

60%

18%

22%

rank a tech brand as #1 

(39% rank #1-3)

rank an OEM as #1 

(74% rank #1-3)

don’t trust any brand to develop 

autonomous cars

People trust 

brands that 

make cars, to 

make cars.

53%

45%

42%

33%

29%

Always thought of them  as a 

trustworthy company

I would feel safer in  a fully autonomous 

vehicle built by this company, compared 

to the others

This company is a leading expert 

in new technologies

I have had positive experiences of 

using them in the  past

The brand has  the right 

image for me

Reasons brands trusted to produce 

autonomous cars

Q30. Why did you pick those as your top 3 companies when it comes to trusting a fully autonomous vehicle to safely drive you? Base: Total n=1775
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People still want cars
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Build around your 

customers.

Thank you!
@nchking

@ATinsight
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